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WHAT IS #SHOWYOURSELFIE?

#ShowYourSelfie is a movement. We’re showing ourselves to world leaders with 
a simple message: NOW is the time to invest in youth.

There are 1.8 billion young people — or just over 25% of the world’s population 
— worldwide. 1 in 4 is too many to ignore.

All of us face similar challenges. Together, we’re working toward a world where 
every young person has these 6 guaranteed rights:

1. Access to Education, up to at least to secondary school.
2. Employment skills and opportunities.
3. Access to comprehensive sexuality education.
4. Quality health care, including access to contraception services  

and information.
5. Safety from violence and harmful practices. 
6. A way to participate in decision-making.

By submitting your photo, you are signing a visual petition and showing world 
leaders that you want change. You’re showing that you want the world’s youth to 
be recognized, that you care about these six key issues that today’s youth face, 
and you want to make a difference and your voice heard.

We’re showing world leaders the faces of the millions who submit a photo through 
#ShowYourSelfie, and those who support the 6 measures we’re fighting for. When 
faced with the true number of young people in the world — and the millions 
speaking out for their rights with a simple photo — they won’t be able to ignore us 
any more.

We’ll talk more about the six issues in section A, sub-section 06 below.

01
THE BASICS
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WHY NOW?

We’re at a turning point. By 2025, there will be 2.5 billion young people 
worldwide. Next year (in 2015), world leaders are gathering in New York for the 

World leaders 
are deciding on the next set of Millennium Development Goals. This is a huge 
opportunity for us, the youth of the world, to secure our rights and make a  
lasting impact.

WHO CAN PARTICIPATE?

Anyone and everyone who supports youth rights.

We’re showing world leaders the faces of the millions who support the 6 mea-
sures we’re fighting for. The pure volume of images we deliver will make the 
statement. When faced with the true number of young people in the world — and 
the millions speaking out for their rights with a simple photo — they won’t be able 
to ignore us any more.

GREAT, HOW DOES IT WORK?

and everywhere.

#ShowYourSelfie. 

our site at www.showyourselfie.org, you can share your selfie where ever you like. 
For more on social media, see section B, sub-section III below.

We’re bringing all these faces together as a visual petition for world leaders in 
support of the six issues on youth rights and needs detailed below.

02
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04
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WHERE DO WE FIT IN?

The more people participate in this campaign, the more world leaders will pay at-
tention. We need partners, individuals, and global organizations and their offices 
to mobilize around this campaign so engagement and awareness are extremely 
high. Whether it’s educating your constituents and your audience about the cam-
paign and its six issues, encouraging people to participate, hosting an event, or 
even writing letters to your elected leaders, you can participate. 

OUR PLAN: THE SIX ISSUES

Starting in January 2015, we’ll be spending 6 weeks highlighting each of the indi-

This will give us the time we need to focus on the issues affecting youth around 
the world and to rally people behind the cause. We need to ensure that all young 
people have the right to:

Access to Education, up to at least to secondary school.
World leaders have already committed to getting children to primary school, and 
they’ve had a lot of success. Today, 90% of children in the developing world are 
enrolled in primary school. But for young people, the situation isn’t improving as 
quickly: adolescents, especially girls, continue to drop out of school at alarming 
rates. Those who stay in school may not receive good quality education.

Quality education is important, especially for girls — those who don’t attend sec-
ondary school are 2x as likely to marry young as those who do. On top of that, all 
young people without secondary education are limited not only in their job oppor-
tunities, but in their ability to understand and protect their health and rights.

Employment skills and opportunities
As many as 60% of young people in developing regions are either without work, 
are not in school, or are engaged in irregular employment. What’s scary is that 
these figures don’t even include the number of young women who don’t enter 
the workforce. Far too many young people don’t have the opportunity to gain an 
education that leads to work. By starting off their careers this way, these youth are 
set up for a lifetime of financial insecurity. 

05

06
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Comprehensive sex education
Comprehensive sex education is essential to ensuring safe sexual practices 
around the globe, yet it is still a controversial issue in many parts of the world. 
Some fear that educating young people about safe sex encourages them to 
engage in sexual activity, but studies have shown this to be untrue. Many com-
prehensive sexual education programs have found that participants actually had 
fewer sexual partners, later sexual debuts, and increased contraceptive use after 
being educated. Importantly, education is the key to containing the rapid spread 

Quality health care, including access to family planning information  
and services
Without access to family planning, young people don’t have the tools to control 
their fertility or their lives. In many places, young women who become pregnant 
are forced to leave school and stay at home rather than pursue their education or 
their careers.

Safety from violence and harmful practices
Safety is a basic human right taken for granted in much of the world, but it still 
remains a struggle for many young people. Sexual assault is a constant concern 
for many young women. That risk is amplified in developing countries. Imag-
ine young women walking a long distance, alone, to go to school or to go to the 
bathroom. Many adolescents, especially girls, face harmful rituals such as female 
genital mutilation (FGM) and child marriage. This needs to change. The risk of 
violence is even greater for young people is crisis-affected areas. All young men 
and women need to be safe in order to live healthy, productive lives.

Participation in decision making
Youth account for a quarter of the entire population, yet youth are not well-repre-
sented in making decisions that affect them. Instead, lawmakers decide on such 
issues with little or no input from young people. This isn’t just an issue facing the 
developing world — many young people avoid politics and government across 
every income bracket.  We need to change this. Youth need to take part in deci-
sions that affect them by voting, participating in civic events, remaining aware of 
the issues that affect them, and sometimes even by taking a selfie.
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HOW DO I ACTIVATE?
There are many ways to activate around this campaign, 
including events, creating a spectacle, and participating on 
an individual level.  No activation is too small. Any effort you 
undertake to drive awareness about this campaign helps make 
a difference.

LEVELS OF ACTIVATION

Whether it be an individual, a partner, a local office or organization, everyone can 
mobilize and take part in this campaign. You can make a difference, no matter 
how small, in bringing this campaign to local audiences so people are engaged 
on a global scale.

The Individual
An individual can help in many ways in this campaign. A young person, a com-
munity leader, or a head of a large organization can be engaged and make a dif-
ference and take part.  To start, just share your selfie with the hashtag #ShowYo-

you know is passionate about one--or all--of the 6 key issues.  You can educate 
others--whether it be your friends, your family, your community, your constituents, 
etc--and tell them to participate. No engagement is too small no matter where in 
the world--individuals can organize an event, a petition, group discussion, happy 

about the campaign in your neighborhood, at your school, at your community 
center.  Write a letter to local leaders.  Host a group-selfie party and then share 
this with your social network.  The more individuals that take part in this cam-
paign, the larger the influence, so local audiences will gain awareness about the 
importance of youth issues.

I

01

ACTIVATION 
GUIDE



#SHOWYOURSELFIE USER’S MANUAL 8

The Partner
A partnering organization can be very influential in this campaign. If an organi-
zation is not yet affiliated with the campaign, but you know they support youth 
issues or are affiliated with one (or a few) of the 6 key issues, they can partici-
pate. A partner can lend resources and also recognition on a larger scale if they 

all types of activation is a great way to be consistent with the campaign’s look 

Maybe the activation consists of a mobile photobooth setup at their offices, or a 
simple #ShowYourSelfie “photobox” collection where individuals can drop rolls of 
film or photos in, a lecture or panel discussion about the 6 key issues, or even a 
concert or film screening. Any level of activation, in any community, country, or 
environment, makes a difference.  

UN Office

the local community. If there is an existing campaign, event, or overlap of one or a 
few of the 6 key issues that you are already focusing on, integrating this campaign 
in what your community is already aware about is a great way of familiarizing peo-
ple and encouraging them to take part. Hosting an event, distributing literature or 
flyers about the campaign’s core messages and issues can be very motivational 
for people.  The more relevant you make the campaign to your community or the 
issues they face, the more engaged local audiences will be in the campaign. 

ACTIVATING AT EVENTS

So you have an event coming up and you’re not sure how to profile 
#showyourselfie, That’s OK — there are many ways to activate #ShowYourSelfie, 
and you can leverage almost any event to capture the photos of people who want 
to stand up for youth rights.

Including #ShowYourSelfie in an existing event can be a great way to gain a new 
audience, introduce them to the campaign, and make the issues relevant.  As 
each of the six issues is rolled out during the year, there is plenty of opportunity 
to educate people this way.  Having a dedicated event for this campaign is also a 
great way to further promote the campaign and its issues.  At any level or type of 
event, we encourage you to use some of the creative assets we include, such as 
the logo, posters, signage examples, etc.  These can all be customized for your 
own event experience and your audience.  

02
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CREATING THE SPECTACLE

A campaign as important as this one needs to make a big splash. We’re working 
on a toolkit to help you do just that — to get noticed for your actions and for this 
campaign. We recommend that anyone wishing to activate the campaign follow 
our activation suggestions as outlined in the forthcoming How to Activate The Is-
sues Guide. We’re beginning this rollout in January with our first issue focus, and 
we’ll have an update to our Campaign-in-a-box well before then!

NO SMARTPHONE REQUIRED.

We recognize not everyone has access to a smartphone, and that’s not a problem 
for this campaign.  Even without a smartphone, participants can still take part in 
this campaign a number of ways.  If someone has access to internet, he or she 
can upload an existing photo to showyourselfie.org or can take a selfie with a 
webcam.

CAN’T GET RELIABLE INTERNET?

If participants don’t have reliable internet access or no internet access at all, 
they can still participate in this campaign.  Sharing this campaign and educating 
people about the importance of the issues in their own community is vital. And 

-
ect’s office in New York City at:

 #ShowYourSelfie

 594 Broadway
 Suite 207
 New York, NY 10012

available at: http://www.unfpa.org/worldwide/hq_info.html. 

intention of the photos mailed is clear.
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INFLUENCERS
An influencer is anyone who’s influential — when it comes 
to social media, that means anyone with a large following on 
a prominent social media platform. But an influencer can be 
offline, too. When running a campaign, we want to engage these 
people to help them use their influence and reach to spread our 
message and bring those considering action into the fold.

WHEN SHOULD WE USE INFLUENCERS?
When running a campaign, we want to engage influencers to reach out to their 
network, spread our message and bring those considering action into the fold.

Influencers act as as “champions” and often spokespeople for the campaign. 
They don’t need to be famous, you can find an influencer for #showyourselfie in 
your local community. This could be your head teacher, faith leader or colleague 
who is closely aligned on specific issues. They can help educate a new audience  
about youth issues that are relevant to your community. You can also use influ-
encers to help promote your event and bring more focus to a certain issue.

HOW DO WE ENGAGE AN INFLUENCER?
You can engage an influencer a number of ways. From a direct message on Twit-
ter to the “contact us” form on their website, an influencer is just a person — and 
they themselves or their publicist will be happy to hear from you when you reach 
out. Always remember to keep your message brief, direct, on-message, and in-
clusive of a link to showyourselfie.org to explain what we’re all about!

II

01

02
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SOCIAL

THE BASICS
The key hashtag to use in this campaign is #ShowYourSelfie. Always use this 
hashtag when discussing the campaign. It is both the hashtag for the campaign 
and the name of the campaign. 

Any time someone uploads a photo or mentions the campaign in text or print, this 
hashtag should be used. While it’s also the name of the campaign, when used 
over social media, this hashtag will aggregate all the photos and tweets about the 
campaign so it is very important to use this across all channels. There will also be 
additional hashtags, key language, and phrases that will be used throughout the 
campaign, so it is important to be consistent with this.

Additionally, link to our site (www.showyourselfie.org) whenever possible!

WHERE’S THE FACEBOOK, TWITTER, 
INSTAGRAM, ETC. ACCOUNT?
You’ll notice: #ShowYourSelfie does not have a Twitter, Instagram, Facebook, 

purposeful decision, and we urge you not to create your own.

Showyourselfie is a movement — not a brand. It does not need and will not ben-
efit from its own social media accounts. In fact, such an account might interfere 
with the success of the campaign. Do not create any social media accounts 
for #ShowYourSelfie. Just using the hashtag on your personal or organizational 
social media helps enough.

III

01
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APPROVED LANGUAGE
Key hashtag: #ShowYourSelfie

The only hashtag for this campaign is #ShowYourSelfie. Supplemental hashtags 
to support each issue will be supplied to you as our roll-out of the six issues ap-
proaches in January.

Key phrases:
� “1 in 4 is too many to ignore.”
� “Put yourself in the picture.”
� “Face it. It’s time for youth rights”

SOCIAL MEDIA RESOURCES
from Exacttarget:

http://www.salesforcemarketingcloud.com/resources/ebooks/50-social-me-
dia-best-practices/

and 

http://www.salesforcemarketingcloud.com/resources/ebooks/how-to-use-social-
media-for-social-good/

from Social Media Examiner:
“2014 Social Media Marketing Industry Report”
http://www.socialmediaexaminer.com/report/

03

04
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01

“CAMPAIGN 
IN A BOX”

#ShowYourSelfie is a petition with a difference.

Your selfie is your personal signature, demon-
strating that you believe in the power of the 
world’s 1.8 billion young people who are shap-
ing our present and our future.

#Showyourselfie is mobilising millions of young 
people and those who support them to show 
world leaders that the needs and rights of 
young people must be a priority.

This is the first part of your ‘Campaign in a 
Box,’ which you can use to get young people 
in your community involved.

There will be six more parts to the campaign in 
a box which you will receive. Each month, we 
will focus on a key theme for youth, including:

� Safety from violence
� Sexuality Education
� Employment
� Quality healthcare
� Education

We will also be running mini-selfie campaigns 
throughout, at key moments locally, nationally 
and globally - so watch out!

What is a ‘selfie’?

A ‘selfie’ is an image of yourself. Typically this 
is a photo that can be taken by yourself or 
another person. For this campaign it is your 
personal signature of support. You can also 
draw your ‘selfie’ to support the campaign!

What’s in this ‘Campaign in a Box’?

�Key Messages
�How to #showyourselfie
�How to run a photo booth
�How to secure partnerships
�How to get media coverage
�Social Media guide

HOW IT WORKS

1. Young people from all over the world submit 
their ‘selfie’ via the campaign website or by 
using the hashtag #showyourselfie.

campaign activities giving young people the 
chance to get involved.

3. Millions of #showyourselfie images are creat-
ed and shared.

-
ised showing support for young people in the 
post-2015 Agenda, including a final handover 

September.

4. The campaign, working in support of policy 
and advocacy work done by many    groups, 
succeeds in convincing world leaders to put 
young people at the heart of development.

5. Global and local policy better reflects the 
needs and rights of young people,    working 
towards a world without extreme poverty by 
2030.

Welcome to #showyourselfie
www.showyourselfie.org

Introduction
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Key Messages02
There are 1.8 billion young people (ages 10- 24) 
in the world at the moment – more than ever 
before.

That’s a quarter of the world’s population who is 
entering - or about to enter - sexual and repro-
ductive life.

The next two years are crucial for international 
development. Our leaders are currently dis-
cussing how we can all work together to reduce 
poverty, inequality, suffering and improve the 
world.

The success of the post-2015 development 
agenda depends on protecting the human rights 
and meeting the development needs of adoles-
cents and youth.
We must focus on adolescents and youth 
because their human rights matter, because 
their needs matter, and because unlocking their 
potential is in everyone’s interest.

Currently, young people’s needs are not being 
prioritised.

NOW is the time for governments to invest in 
young people, before it’s too late.

Together, we need to ensure that the new 
development agenda equips young people 
with the right to:

�Education, at least to secondary level
�Employment skills and opportunities
�Comprehensive sexuality education
�Quality healthcare, including access to  
contraceptive services and information
�Safety from violence and harmful practices

TAGLINES

1 in 4 is too many to ignore
NOW is the time to invest in young people
#showyourselfie for youth

KEY STATISTICS

In the least developed countries, one quarter 
of young men aged 15 to 24 and one third of 
young women aged 15 to 24 are illiterate.

71 million young people leave school before 16.

Worldwide, youth account for 40% of unem-
ployed people.

40% of new HIV infections across the world 
occur among young people.

Worldwide, more than 15 million girls age 15 to 
19 give birth every year. 9 out of 10 adolescent 
pregnancies take place in the context of early 
marriage.

In parts of Africa and Asia, over 60% of youth 
who want to avoid pregnancy do not have ac-
cess to contraception.

Worldwide, up to 50% of sexual assaults are 
committed against girls under the age of 16.

130 million women and girls live with the conse-
quences of genital mutilation. That’s 36 percent 
of adolescents and young women aged 15-19.

Governments must invest in young people!
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Creative participation03
How can I participate?

www. showyourselfie.org

-
selfie on social media

We need your ‘selfie’ so we can demonstrate 
how much support there is out there. It’s never 
a bad time for a selfie:

Take a:
party selfie
dinner selfie
silly face selfie
poke your tongue out selfie 
Most people selfie
Selfie with a message
Take a selfie with, your pet, your politician, 
a celebrity, someone that inspires you!

EVERY MONTH SHOWYOURSELFIE WILL SEND 
YOU A DIFFERENT CREATIVE SELFIE 
CHALLENGE

CHALLENGE 1:

Take a selfie with #showyourselfie and engage 
10 friends to also send in a selfie! Your selfies 
will be part of the first thousands of selfies to be 

See how many friends you can tag on social 

media to encourage them to participate!

Why not encourage a #showyourselfie moment 

at a local sports game?

Stay tuned for next month’s challenge!

CHALLENGE SNEAK PEAK:

sure you are upside down! We cannot change 
the challenges young people face if we keep 
looking at them in the same way. Governments 
need to prioritise young people’s rights and 

needs, so the world will be the right way round!
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Photo Booth Set Up04
#showyourselfie

If you’re on your own or part of a team, 
there are many exciting ways to inspire 
engagement. Why not set up your own 
pop-up photo booth using your phone?

By using your phone’s camera you can 
upload straight to the website or, using 
#showyourselfie, post your photo straight to 
a social media platform.
If using a digital camera, you can upload to 
the website when back at your computer.

One Person Team
Stretch out that arm and #showyourselfie 
for others to see and invite them to do the 
same.

More Than One
Have a person explaining why and direct-
ing potential participants to the booth while 
the other instructs and takes the photo.

STEP BY STEP

1. Set up the provided posters to provide a 
backdrop.

2. Invite others to come and take their own 
picture on their own phone’s camera while 
standing in front of the poster.

3. Stand with them as they post to face-
book, twitter or instagram and ensure they 
use the correct hashtag #showyoursefie. 
(You can find sample copy for them to 
include on the social media page of this 
pack also)

4. Encourage them to share with their 
friends or even ‘tag’ their friends to get 
them involved.

on a digital camera

2. Now you’re back at your computer. 

Have Fun! Encourage participants to upload more than one photo and experiment 
with some of the creative ways of taking a selfie suggested in this pack. 
Your enthusiasm will inspire participants to share with their friends.
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Selfie Handovers
How to hand over a #Showyourselfie visual petition

05
We need to show our leaders at all levels - local-
ly and globally - that young people matter, and 
that we need to be invested in.

We will do a MASSIVE handover to world lead-
ers of all the selfies taken all over the world at 

2014 and September 2015, showing how much 
young people care about their future.

We need your help to make sure that local 
leaders know this too.

So, whether you’ve got 5, 500 or 50,000 selfies, 
you can use this guide to organise your own 
handover.

What to say in a handover meeting

Tell them all about why you’re participat-
ing in the campaign. You can use the key 
messages in this pack to help. 

Explain how the campaign is being run by 
young people all over the world. 

Ask them if they will take a photo with 
you that you can share with others in the 
campaign. 

Ask them for a quote about how they sup-
port young people.

STEP BY STEP

1. PICK A HANDOVER TARGET

It might be a politician, a local leader, or the 

We suggest you ask some of the young people 
who participated who they want to share their 
selfies with.

2. ORGANISE A MEETING

Call the office of this leader and ask if they will 
meet with you. If they want a formal letter, ask 

info@showyourselfie.org

3. CREATE A HANDOVER DISPLAY

Come up with a creative way of sharing all your 
images. You can print out lots of little photos, 
print one big poster with all the photos on it, or 
even show them on a TV screen.

4. DO THE HANDOVER

Go with a group of young people to do the 
handover. We’ve got tips on what to say on this 
page.

5. TELL US ABOUT IT!

We will be sharing handovers from around the 
world on the showyourselfie website - so tell us 
how it went, including a photo at info@showyo-
urselfie.org
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Social Media how-to06
As participants post their photo to a social 
media platform, ask for their continued 
support and advocacy. 

them by using our suggested language 
found in this pack by posting it with their 
photo.

Remember to lead by example as you are 

media platforms to experiment with differ-
ent posts and keep them coming as each 
new round of themes is released..

Too shy for a photo? Thats okay, you can 
still participate without posting or uploading 
a photo. If you find participants are reluc-
tant to post a photo of themselves, ask for 
their support in other ways.

They can show their support by sharing a 
friends selfie post, writing their own unique 
post using #showyourselfie or using some 
of our sample language found in this pack.

This is a campaign that everyone can sup-
port, even if you are camera shy.

STEP BY STEP

1. Take your selfie

choice or upload it to showyourselfie.org

3. Type out a message calling on your 
friends to join you and include the hashtag 
#showyourselfie

No Photo- No problem

1. Share a post about #showyourselfie -- it 
can be a friend or someone you follow

2. Write your own unique message calling 
on world leaders to put youth first, using 
the hashtag #showyourselfie

3. Copy and paste some sample language 
found in this pack

The Basics:
Hashtag: #Showyourselfie
Website: www.showyourselfie.org  
Handles:  
*Note: all Instagram posts should tag  

#showyourselfie
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Social Media messages07
Sample language - Twitter & Instagram:

Now is the time to invest in young people! 
Join me and #Showyourselfie for the rights 
of youth everywhere on www.showyoursel-
fie. org.

Youth are 1.8 billion strong. It’s time their 
needs and rights are prioritized by world 
leaders. Join me and #showyourselfie 
today!

I’m supporting #showyourselfie, a visual 
petition for youth. #Showyourselfie today 
on www.showyourselfie.org! @GlblCtzn @

Will you #Showyourselfie for youth? Join me 
and upload your picture to www. showyo-
urselfie.org. Tell world leaders to invest in 
youth!

I’m supporting #showyourselfie, a new 
campaign by @GlblCtzn and  for 
the rights of youth. #Showyourselfie on 
www. showyourselfie.org

I sent in my visual signature for youth on 
www.showyourselfie.org. Will you #showyo-
urselfie too? Tell world leaders that youth 
matter!

1 in 4 is too many to ignore. #Showyoursel-
fie today for the rights of youth everywhere 
on www.showyourselfie.org. @GlblCtzn @

Sample language - Facebook:

I’m supporting #showyourselfie, a new 

-
load your picture on www.showyourselfie.
org to tell world leaders that youth matter.

Youth are 1.8 billion strong. It’s time their 
needs and rights are prioritized by world 
leaders. Join me and send your visual pe-
tition for youth on www.showyourselfie.org. 
#Showyourselfie today!

Issue-Specific Tweets

500 million young people live on less than 
$2 a day. World leaders must invest in 
youth. Join me! #Showyourselfie on www. 
showyourselfie.org

69 million adolescents remain out of 
school. This must change. That’s why I 
support #Showyourselfie so that every child 
can go to school.

I uploaded my visual petition on showyour-
selfie.org for the rights of 142m young girls 
who risk marriage before age 18 #Showyo-
urselfie

16 million girls die each year in childbirth. 
#Showyourselfie today on showyourselfie.
org for the rights of young girls everywhere.

#showyourselfie
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Make some noise08
How to run stunts that will get people interested

It’s important to keep the campaign youth 
driven and entertaining to help drive it forward. 
Have fun and lead by example. Create unique 
experiences to inspire new participants to en-
gage and share.

Capturing the attention of new participants by 
preparing a stunt will ensure the conversation 
gets started. Either on your own or as part of a 
team, there are ways to capture their attention. 
There are many opportunities to perform a 
stunt by using our suggested strategic events 
from the timeline. You can tie your idea to an 
established theme.

Examples:

International Literacy Day
Host an event or hold a booth at your local 
library and dress up as your favourite character 
from a book.

International Day of the Girl Child

girl and chalk them around your booth or activa-
tion location.

There are no rules here, get creative 
and don’t be afraid to take a risk.

STEP BY STEP

1. Convene to Collaborate

opportunities to perform a stunt. Explore op-
portunities for sponsorship and collaboration. A 
small donation of food or snacks for the partici-
pants and team working or participants, can go 
a long way for moral and attracting selfies.

2. Timing
When considering how to perform a stunt asses 
what other occasions or important dates it can 
coincide with. Consider other events that may 
already be drawing an audience that could 
naturally bring would be participants or let the 
event inspire your theme for the stunt.

3. Location, Location, Location
It’s important the location allow the stunt the 
best possible opportunity for success. Choose a 
location that gets high traffic volumes to ensure 
the most amount of eyes see you in action.

4. How big is too big?
There is no such thing as too big but, be weary 
of any permits or restrictions that may be asso-
ciated with public spaces.

5. Make it count.
Alert your organisational partners, professional 
and personal networks are aware of the event. 
Invite press and make sure you are document-
ing the event for later advocacy efforts.

Now the stunt is over the hard work begins, be 
sure to thank those who supported your efforts 
and keep the dialogue going with new partici-
pants to ensure the experience lives on.
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Friends and Community09
How to get other people and groups involved

How do I find partners?

support youth issues and set up a meeting to 
talk to them about #showyourselfie. You’ll find 
that these groups will welcome your interest 
in their work. Together you can find ways for 
your #showyourselfie local activation to further 
a specific organisation’s efforts. This could be 

-
vention, a school, education charity or local 
health clinic!

Why would my friends want to be  
involved?

Selfies can be taken anywhere and can be a 
lot of fun, especially if you get creative!
You could organise a film screening for 
your friends and follow the screening with a 
#showyourselfie call to action, or ask your 
friends to take a selfie at a football match.

How can I involve my community?

Reach out to local faith group, workplace, 
university or school and organise a #showyo-
urselfie event! Ask if you can speak about 
the campaign for ten minutes and organise a 
group selfie action.

Why should I reach out to friends?

#showyourselfie is building a movement of 
young people all over the world!

Reaching out to friends and partners to 
participate is how we will ensure governments 
listen to us!

Why not organise a competition with your 
friends and see who can get the most selfies 
together before September 2015

STEP BY STEP

1. Identify local groups that support youth 
issues

2. Find a relevant event to attend and speak at

3. Create your own #showyourselfie video and 
invite others to create their own

4. Tag your friends on social media and invite 
them to submit a selfie!

5. Organise a #showyourselfie photo gallery 

invite your friends to attend

?
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Make the News10
How to pitch for media coverage

-
sages to reach out to local journalists, radio 
shows and TV stations and ask them to cover 
the #showyourselfie campaign.

STEP BY STEP

1. Write press release
Customise the template press release

2. Reach out to local media
Identify your local media (radio, tv, newspapers 
and online bloggers)

3. Secure champions

could be local ‘faces’ for the campaign?
Could you get a quote of support and a selfie 
from them?

4. Be open for interview
Be prepared to be interviewed on key youth 
issues in your community and talk about why 
you are showing your support and encouraging 
others to do so.

Make sure you have some statistics at the ready 
to provide to journalists that are relevant to the 
campaign.

5. Write a personal blog or article

Why not use our key messages as a template 
to write a blof or article about #showyourselfie? 
You can email these to
media@showyourselfie.org

Make it as personal as you want! Education, 
contraception, safety from violence and employ-
ment are all great issues to focus on. Feel free 
to discuss a specific youth-related issue in your 
community, especially a topic that you would 
like your government to pay more attention to!
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Template Press Release 11
Use the below as a template!

UNITED NATIONS POPULATION FUND AND GLOBAL CITIZEN LAUNCH WORLDWIDE “#SHOWYOURSELFIE” PETITION - 
MOBILIZING MILLIONS TO SAY “YOUNG PEOPLE MATTER!”

#showyourselfie, creating a global movement calling for young people and their needs to be central in the new development 
agenda.

DATE X 2014

post-2015 development agenda - the roadmap for the world’s development over the next fifteen years.

powerful force, individually and collectively. They are shaping social and economic realities, challenging norms and values 
and building the foundation of the world’s future. How we meet their needs and aspirations will define the world’s future,” he 
continued.

There are 1.8 billion young people in the world today. More than ever before, and yet millions of them, especially girls, lack 
access to basic needs, such as education, health services, comprehensive sexuality education, decent work and protection 
from violence. More than 500 million young people live on less than $2 a day, and nearly 175 million of them in poor countries 
cannot read a full sentence. Some 74 million youth aged 15-24 are unemployed.

#showyourselfie is a petition with a difference. The selfie is the signature, and the campaign seeks to mobilize millions of young 
people and their supporters to tell decision makers across the world that young people must be at the centre of plans that will 
shape our future.

“We’re excited to be running #showyourselfie in XXX” says XX, [Insert quote and name of local community champion]

The campaign will collate the personal portraits and stories and present them to decision makers as a massive display of public 
support for increased attention to and investment in the capabilities of young people, specifically in the areas of reproductive 
health, education and training for work and life.

them that the time to invest in young people is now.

For more information about #showyourselfie, please visit www.showyourselfie.org.

-

people to lead healthy and productive lives. It works in about 150 countries that are home to 80 per cent of the world’s popu-
lation. In these countries, the Fund is a catalyst for progress. Working with governments and through partnerships with other 

who are most vulnerable. For more on what it does visit www.unfpa.org,

GLOBAL CITIZEN: Launched successfully with the Global Citizen Festival on 29 September 2012, in New York City’s Central 

through a point-scoring system. Join the conversation: visit its website at globalcitizen.org, “like” Global Citizen on Facebook, 
and follow it on Twitter and Instagram at @GLBLCTZN


